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7.4.8 Alayeipion Amodoyxwv
NapadoTéwv

Awayeipion Atoboxwv MNapadoTtéwv (Acceptance Management) cival n diepyaoia
HEOW TNC omolog Ta mapaydueEva MapadoTéX EMIOKOMOOVTAL KOl Y{vovTal amodekTA and
Tnv AvaBEtovoa Apxn oOPQWVA PE TO ZxEOL0 Antodoxnc MapadoTEwv.

2Kkomdg tNG Alaxelplong Anodoxwv Mapadotéwy elval va eEaopaAilel 6TL Ta mapadoTéa
ToUv Epyou cuppoppwvovTal HE Ta KPLTAPLA anmodoyAC Kal GLUVETWE LKAVOTIOLOUY O€
MEYAAO BaBud TIC avdyKkeg mou £xouvv oplotel otnv EkBeon Emuyelpnolakig
2komipdtTnToc Epyou (Business Case) kat oto Texvikd AcAtio Epyov (Project Fiche) kat
€xouv evowuaTtwOel ota Eyypaga Tov Alaywvlouoo.

Mage noif]

PKaOWE N Blaye{plon anodoywv napadoTéwy anoTeAel Baolkd oTolxe(o TN
dlolknonc ovuBdocwv, To Ke@dAaio 6 «Alaxcipton ZOMBACNG» MEPLAAUBAVEL
avdAvon Twv dtatdEewv Tov Kavoviopold 138/2016 kabwe kat 0dnylec yla tnv
eQapuoyr BEATIOTWY TPAKTIKWY 0Tn Alaxeiplon Anodoxwv MapadoTtéwv amnd TiLg
vriéAoLniec AvaBéTtovoeg ApXEC EKTOC eKEVWY TNG KEVTPLKAC KLBEpvnong.




